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News Releases
Marriott's Environmentally Conscious Hospitality Operations

Investor Relations program (ECHO) focuses on water and energy conservation, clean

Careers air initiatives, wildlife preservation, "reduce-reuse-recycle" waste
Our Brands management, and clean-up campaigns.
Culture b 4

Core Values & Culture Marriott was named an ENERGY STAR® Partner of the Year by the

Company Heritage US Environmental Protection Agency in 2005 and 2006.
Community Involvement
Diversity
Green Marriott - Marriott is the first hospitality management company to join the
. o EPA's Climate Leaders program and is on track to reduce its

Environmentally Conscious e :
Hospitality Operations greenhouse gas emissions by nearly one-fifth over the ten year
(ECHO) period from 2000 to 2010--approaching one million tons of climate
Marriott's Green Hotels warming gases.
ECHO Story Archive
Environmental News & Media Si RS
Infon_'rnation Archive Marriott is a member of Tourism Partnership, a global program of
g““’""”“"!“-‘""sa‘ and awards (e Prince of Wales International Business Leaders Forum which
a:;’ge”c':;gnmgr:ce ards  \yorks with travel and tourism industry leaders to have a positive
Our Stories impact on environmental, social, and economicissues.
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